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The August edition of RailDirector magazine is on its way - featuring exclusive industry content and high-
profile interviews.

The magazine has left the printers and is on its way to more than 2,200 rail industry leaders and
subscribers. In the coming days an online version will be available to view for thousands more readers.

Below is an exclusive look at August’s front cover - which marks our one-year milestone.
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Among those featuring this month include Keith Williams - discussing the Williams-Shapps Review - the
background, the delay and how the rail industry as a whole will benefit from its findings.

David McLoughlin, Chief Executive of the Business Daily Group, which incorporates RBDPublications, said:
“I'am incredibly proud to be marking the first birthday of RailDirector.

“I hope you all agree it continues to be a highly relevant and essential platform sharing essential rail
business messages, while at the same time highlighting the amazing efforts of individuals and
organisations working in the rail industry.

“I'd like to thank everyone who has been involved in the latest edition, but also everyone who has been on
the journey so far in previous editions. | genuinely believe it is a magazine that will continue to go from
strength to strength.”

Also featuring in August’'s magazine are new RMT General Secretary Mick Lynch and Network Rail’s first
Chief of Staff Anit Chandarana - who both give their takes on significant restructuring.

Chris Wiles, who leads the RBDPublications advertising sales team, said: “Although there were probably
many that questioned the decision to launch a magazine a year ago, | firmly believe the last 12 months
have proven there is a real appetite for RailDirector.

“I have been overwhelmed by the feedback I've received on a regular basis and would really like to praise
the rest of the sales team for their incredible efforts and the many companies who have put their trust in
the magazine to showcase their products and services.”

Work is well underway on September’s magazine - which includes special features ahead of next month’s
combined Railtex and Infrarail show. Space in the magazine is filling up very quickly, with very limited
space available.

Click here to subscribe to RailDirector magazine - all the latest industry news and business-leading
analysis and views delivered directly to your door.

To find out more about the advertising opportunities available in RailDirector, email Christian at
chris@rbdpublications.com or Freddie at freddie@rbdpublications.com. The magazine has over 15,000
online readers. You can view previous editions of RailDirector here. More than 50,000 rail industry
professionals subscribe to railbusinessdaily.com’s daily newsletter. Our website receives 7.2 million visits a
year and our LinkedIn has some of the rail media industry’s highest engagement rates.
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