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After celebrating its 20th anniversary earlier this year, Journey4 is looking to the future with a responsive
new website.

The newly launched site walks users through Journey4’s transformation services, introducing its four key
areas of focus: customers, strategy, people, and performance. With its bold, clean design and easily
navigable pages, it reflects the business’s ongoing commitment to innovation and customer-centricity.

Accelerating the journey to customer centricity

“Journey4 encourages organisations to put the customer at the heart of everything they do,” explained
Director Stuart Pearce. “And, when it comes to our own services, we take the same approach.

“Our streamlined new website will improve the customer experience, walking users through our approach
to transformation, the services we offer and the sectors we have delivered them in, whilst clearly
explaining how it could benefit their business. We’re committed to simplicity, clarity, and honesty, and the
site reflects this.”
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Founded by Director Jonathan Booth in 2002, Journey4 helps service organisations to achieve sustainable
growth by inspiring people in these organisations to focus on the customer. Over the years, its client base
has grown dramatically, and now includes clients in the Transport, Utilities, Healthcare, and Government
sectors.

Today, an expert team of directors, consultants, and partners develop tailored programmes for clients,
working closely with their employees to ensure that change is both affected and fully embedded.

Change is central to Journey4’s own ethos, and the business continues to innovate and grow. The launch of
its website comes after a string of new appointments, with CEO of The Rail Delivery Group (RDG),
Jacqueline Starr, the latest expert to join its team as an Advisor to the Directors.

Coupled with its enhanced web offering, these new appointments will strengthen the Journey4 brand as it
celebrates 20 years of growth.

Click here for more details.
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