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The June edition of our exclusive rail industry magazine RailDirector is on a first-class delivery to more than
2,200 rail industry leaders and subscribers.

Our 10th issue, covering everything from track to train, will also be shortly released online to thousands
more readers.

Ahead of its arrival to expectant readers, we can exclusively reveal this month’s front cover, along with a
teaser of what is in store.


https://news.railbusinessdaily.com/perfect-10-latest-raildirector-is-on-its-way/
https://www.railbusinessdaily.com/rbd-publications/

T RailBusinessDaily

Better for

llRaiIDire ctor e 202

Exclusively for rail industry leaders railbusinessdaily.com

In this issue...

Nick Elliott MBE
Rolling out the COVID-19 va

Darren James

Launch of Work F'ipeline
Visibility Charter

Chloe McKinlay and H
Challenging gender sterectype

" Peter Graham

Rail freig ht —the engine for grﬂwfh
and tackling decarbonisation

Loraine Martins OBE

Creating a more open, diverse

and inclusive industry

A platform for success...

/7 Releasing the latest industry news

/7 Bringing companies and customers together

47 Delivering business-leading analysis and views



#TRailBusinessDaily

June’s cover feature is Network Rail’s Loraine Martins OBE talking about standing up against racism and
discrimination in the rail industry.

RailDirector’s Danny Longhorn said: “Adapting to last minute change is something we have all become
accustomed to in the last year and that continued when pulling together the latest magazine.

“As the magazine was nearing completion the Williams-Shapps Plan for Rail dropped, leading to additions
to features and pulling together some of the initial reactions for the plans for the future.

“This is alongside a wealth of inspirational individuals such as Loraine who have taken time out of their
busy diaries to speak about their incredible work, which in her case is creating a more open, diverse and
inclusive industry.

“It is always a privilege to be able to tell the stories and share the experiences of those working in the
railways, so many thanks to everyone who has played their part in June’s magazine.”

Also featuring in June’s magazine are Avanti West Coast’s Trainee Train Driver Chloe McKinlay and
Executive Director of Human Resources Helen Diksa on challenging gender stereotypes, and Freightliner’s
Rail Strategy Manager Peter Graham, discussing the importance of rail freight.

These alongside Nick Elliott MBE, who having spent over eight years at Network Rail, was last year
appointed to be the Director General of the UK Vaccine Taskforce. Nick was made a companion of the
Order of the Bath in last week’s Queen’s Birthday Honours list.

Chris Wiles, who leads the RBDPublications advertising sales team, said: “We're delighted the latest
magazine is on its way to rail industry leaders and subscribers in the coming days and really hope you all
enjoy reading it.

“The magazine continues to play an important role in highlighting the individuals and organisations that
make the industry the success it is, and we are proud to be playing our part in that.

“Work is well underway for July’s magazine with very few slots available to appear in the magazine, so be
quick or you might miss out.”

Click here to subscribe to RailDirector magazine - all the latest industry news and business-leading
analysis and views delivered directly to your door.

To find out more about the advertising opportunities available in RailDirector, email Christian at
chris@rbdpublications.com or Freddie at freddie@rbdpublications.com. The magazine has over 15,000
online readers. You can view previous editions of RailDirector here. More than 50,000 rail industry
professionals subscribe to railbusinessdaily.com’s daily newsletter. Our website receives 7.2 million visits a
year and our LinkedIn has some of the rail media industry’s highest engagement rates.
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