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Fresh analysis published by Great British Railways Transition Team (GBRTT) unpicks the reasons people
are taking the train, as well as implications and opportunities for industry revenue.

Leisure travel has historically been the largest market (£1.2 billion), but has grown as a share of overall
revenue compared to pre-pandemic and weekend demand in particular is up a fifth (22%). The number of
leisure journeys took a natural post-Christmas dip this quarter.
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Figures released just hours earlier by the Office of Rail and Road showed total revenue (£2.2 billion) was
up 4% compared to the previous quarter. The industry hit another milestone in mid-March, with weekly
revenue climbing above £190 million for the first time since pre-pandemic.

This was aided by the reduced disruption from industrial action and the first full quarter of a fully joined-up
Elizabeth line***. A resolution to the Network Rail dispute is likely to have increased travellers’ confidence
in making plans to travel by train.

Suzanne Donnelly, Director of Passenger Revenue at GBRTT, said: “Commuting was the success story this
quarter as strike disruption receded. Millions more trips will have boosted not only rail revenue but cafés,
pubs and restaurants in our cities and towns.

“We should be cautious when interpreting overall industry recovery figures. Inflation and the opening of
the Elizabeth line, mean we’re not comparing apples with apples when we look back to 2019. Railway
revenue is still falling short, contributing to a sizeable gap in industry finances.



“However we believe there’s plenty more growth to go for in all three markets. That’s important because
rail is a great green option, helping to unclog roads and boost productivity. To entice customers, we’ve
kicked off a fresh burst of the national marketing campaign Nothing Beats Being There, we’re working on
simpler fares and a better, more consistent customer experience – all of which will be underpinned by a
responsive, accountable Great British Railways.”

* There were 9 days of national industrial action in this quarter, compared to 12 in the last. However, these
national strike days (5 out of 9) were largely concentrated in the first week of the quarter.

** This new railway has changed travel patterns in and around London, including some switching of travel
from London Underground (TfL) and Docklands Light Railway (DLR) to Elizabeth Line which is included in
National Rail figures. To illustrate the impact on historic comparability, national passenger journeys in the
latest quarter (January to March 2023) were 88% of the same quarter four years ago (pre-pandemic),
however if the Elizabeth line is excluded from the comparison this reduces to 73%. The ORR is also
working with RDG and TfL to correct a technical issue in LENNON which has resulted in overestimates for
Elizabeth line passenger journeys affecting national totals, although revenue is unaffected. For more
information about the impact of the Elizabeth line, please refer to the ORR’s latest Passenger Rail Usage
report.

*** The second stage of opening the new Elizabeth line (Reading, Heathrow, and Shenfield connecting
directly to central London) happened mid-way through the last quarter, in November, which also affected
the quarter-on-quarter comparison.
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