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More than 2,200 rail industry leaders and subscribers will get to read the latest edition of Rail Director first
as the magazine starts to arrive in the post.

October’s edition features a host of high-profile features, including interviews with President of the Railway
Benefit Fund Pete Waterman OBE, Transport for the North’s Chief Executive Martin Tugwell and HS2
Minister Andrew Stephenson.

You can subscribe for a hard copy of the magazine by clicking here.

David McLoughlin, Chief Executive of the Business Daily Group, said: “Thanks so much to everyone who
has taken the time to appear in the latest edition of Rail Director, which again features some fascinating
interviews with some of the leaders of the rail industry.

“What has been particularly nice for me in recent months has been the return of face-to-face rail events
such as Infrarail/Railtex and the Women in Rail Awards at which people have been very positive about the
magazine.
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“There are so many great stories to tell and organisations to showcase and I’m pleased people are putting
their trust in our magazines to do that.”

Ahead of its arrival online to thousands more readers here’s an exclusive look at the front page and our
new design:





October’s magazine also features a special feature Adeline Ginn MBE on stepping down for Women in Rail
– an organisation she founded – and John Halsall, Chair of the Rail Wellbeing Alliance and Managing
Director of Network Rail’s Southern Region, on the upcoming Rail Wellbeing Live.

Chris Wiles, who leads the RBD Publications team, said: “There really is a renewed sense of optimism
among organisations in the rail industry after a tough time during COVID.

“We continue to be overwhelmed by those wanting to advertise in the magazine and the impact those
showcasing their products and services have experienced from doing just that.

“As the opportunities ramp up in the rail industry so does the interest in appearing the Rail Director, so I’d
urge people wanting to appear in November’s edition to sign up quickly and contact us about our great
deals.”

Click here to subscribe to Rail Director magazine – all the latest industry news and business-leading
analysis and views delivered directly to your door.

To find out more about the advertising opportunities available in Rail Director, email Christian at
chris@rbdpublications.com or Freddie at freddie@rbdpublications.com. The magazine has over 15,000
online readers. You can view previous editions of Rail Director here.

More than 50,000 rail industry professionals subscribe to railbusinessdaily.com’s daily newsletter. Our
website receives 7.2 million visits a year and our LinkedIn pages have some of the rail media industry’s
highest engagement rates.
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