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The latest edition of our track-to-train industry magazine will be dropping at the doors of industry leaders
and subscribers in the coming days.

More than 2,200 people will get to read Rail Director first, having signed up for a hard copy of the
magazine. To apply for your own personal copy, click here.

This month features a whole host of high-profile interviews, including HS1 Chief Executive Officer Dyan
Crowther, Midland Connect’s Head of Rail Karen Heppenstall and the man behind the incredible Rail to
Refuge scheme Darren O’Brien.

We’ve also spoken to Anthea Sully, Chief Executive of White Ribbon UK, praising the rail industry’s efforts
ahead of White Ribbon Day on Thursday, 25 November.

David McLoughlin, Chief Executive of the Business Daily Group, said: “I’m delighted the latest magazine is
on its way and I hope people enjoy it as much as they have previous editions.
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“This month’s edition really highlights the fantastic impact the industry has on people, from Dyan talking
about sustainability through to Darren and Anthea highlighting the impact on those escaping domestic
abuse.

“As always, the quality of our magazine is only as good as those sharing their stories and promoting their
products and services, which we have in abundance.”

Here’s an exclusive look at the front page:





The latest edition also features Rail Freight Group’s Maggie Simpson talking about the Freight Council,
Lucy Prior on her role as the Chair of the Railway Industry Association’s SME Group, and Paul Lewin – the
General Manager at the Ffestiniog and Welsh Highland Railways – talking about £3.1 million of funding.

Chris Wiles, who leads the RBD Publications team, said: “We’re delighted with the latest Rail Director and
can’t wait for you all to see it. With November’s magazine on its way, attention now turns to December’s
edition, with spaces already filling up quickly.

“Appearing in Rail Director is really making a huge difference to organisations that feature, putting their
products and services in front of the decision makers and leaders in the rail industry.”

Click here to subscribe to Rail Director magazine – all the latest industry news and business-leading
analysis and views delivered directly to your door.

To find out more about the advertising opportunities available in Rail Director, email Chris at
chris@rbdpublications.com or Freddie at freddie@rbdpublications.com. The magazine has over 15,000
online readers. You can view previous editions of Rail Director here.

More than 50,000 rail industry professionals subscribe to railbusinessdaily.com’s daily newsletter. Our
website receives 7.2 million visits a year and our LinkedIn pages have some of the rail media industry’s
highest engagement rates.
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